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Tennessee Agri-tourism Initiative
Timeline:

Fall  2003- Inventory begins. Information
gathering/listening tour; inform major agricultural,
civic and tourist groups about initiative

Winter  2004- Tennessee Vacation Guide
advertising, agri-tourism Web site online,
brochures available, promote current operations
through Web sites and press releases, inventory
information compiled (inventory effort continues),
survey existing operations for information (visitors,
needs, etc)

Spring-Fall 04 Training seminars offered

Winter 05- 2005 Vacation Guide issued

Spring 05- Training seminars offered

Promotions will be conducted throughout
 the project.

For more information, contact:

Joe Gaines
Tennessee Department of Agriculture

615-837-5163 or Joe.Gaines@state.tn.us

Megan Bruch
UT Center for Profitable Agriculture

  931-486-2777 or cpa@utk.edu

Ramay Winchester
Tennessee Department of Tourist Development

615-741-7225,  731-426-0888
Ramay.Winchester@state.tn.us

Joe Barker
 Tennessee Department of Economic and

Community Development, 615-741-1888, 615-532-3595
or Joe.Barker@state.tn.us

Small Farms,
Big Opportunities

Phase III:  Promotion

Promotion will capitalize on tourist interest
in agriculture, rural heritage and rural culture.  A
major advertising layout will be included in the
2004 and 2005 Tennessee Vacation Guide.  Press
releases and other promotions throughout the year
will highlight each agri-tourism venue in its proper
season.  Various promotional outlets will be used
including Tourist Development and Agriculture
department Web sites, visitor centers, press tours,
print and broadcast media.  Part of the promotion
efforts will focus on identification of of visitor
interests, origin and other demographics.

A Statewide Project
Initiated by the

TENNESSEE
AGRI-TOURISM

Tennessee Department of Agriculture, Auth. No. 325320, 5,000 copies,
September, 2003.  This public document was promulgated at a cost of $.07

per copy.

Learn more about Tennessee
Agri-tourism Opportunities!

Visit
picktnproducts.org

today!

Visit
TNVacation.com/agritourism

beginning January 1, 2004.



What is the

Tennessee
Agri-tourism
Initiative?

The aim of the Tennessee Agri-tourism
Initiative is to work with farmers, local chambers of
commerce, visitors bureau and others to

   i Build farm income through agri-tourism
   i Expand tourist income in rural communities
   i Establish sustainable, long-term program

This campaign to increase farm income
and make a positive impact on rural communities
was jumpstarted by a $100,000 grant from USDA
Rural Development.

What is Agri-tourism?

For this ground-breaking initiative,
agri-tourism is defined as...

“an activity, enterprise or business which
combines primary elements and characteristics

of Tenessee agriculture and tourism and
provides an experience for visitors which

stimulates economic activity and impacts both
farm and community income.”

         Some typical Agri-tourism attractions:

i  corn mazes
i  farm tours or festivals
i  agricultural museums
i  on-farm fee fishing
i  “pick-your-own” farms
i   wineries
i  on-farm equine trails
i  on farm petting zoos
i  on-farm vacations or bed
       and breakfasts
i  on-farm retail markets
n  heritage trails

How Will the Project be
Conducted?

Phase I:
Inventory and Analyses

Existing operations will be identifed
through many sources and lists, including UT
Agricultural Extension Service offices, Tennes-
see Farm Bureau Federation offices, USDA state
offices, local governments, chambers of com-
merce and visitors bureaus, agricultural organi-
zations, Web sites and publications.  As of late
summer 2003, more than 560 operations have
been identified.  After the inventory, businesses
will be surveyed about their types of operations,
common issues, needed assistance, etc.  Sev-
eral studies will be conducted using the survey
data including types of training needed, informa-
tion on each venue, customer information,
project evaulation and more.

Phase II:
Training and Development

Training activities will be organized for
existing and prospective farmers/operators with
topics including entrepreneurship, safety, people
skills, insurance, business and tax issues,
marketing, traffic flow, customer service, etc.   A
training manual will be developed, along with a
self-assessment guide and other materials.  Staff
will seek solutions for such common problems as
liability insurance and highway signs.

Regional conferences and a speakers
bureau are also scheduled for 2004 and 2005 to
address  group needs and concerns and to
disperse industry building information.

 The formation of a farmer/operator agri-
tourism organization will be facilitated to help
develop the industry and to represent agri-
tourism issues in public forums.

Working partnerships between departments
and agencies is an example of Governor Phil
Bredesen’s interest in bringing new approaches to
economic development in Tennessee.


