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Production:
< normally packaged in 5- or 10-pound clear plastic poly bags
< sometimes marketed by the ear for “mix and match”
< corn should weigh around ½ pound per ear ( 2 ears per pound, 10 ears per five pounds) 
< sometimes corn is taken off the cob and sold in packages as “cracked” or “shelled”
< multiple bags (four) of corn are often packaged in a box
< bags are normally heat-sealed
< bags tend to be pre-printed or have a crack & peel sticker label
< price quotes from more than 4 bag companies should be obtained
< price quotes for bags will normally be in 1,000-unit increments
< bag prices will be lower as quantity ordered increases
< bag (or label) should include farm logo and other features of the product (graphics,

suggested uses, product qualities)
< a minimum net-weight should be included with the label
< some retail stores will require a bar code for the product

Pricing:
< retail prices tend to range from $0.30 per pound to $1.42 per pound depending on

product, quantity and retailer
< products purchased over the Internet seem to have a higher price (possibly due to

shipping)
< a recent price check in the Knoxville area revealed an average retail price of $0.65 per

pound for five-pound packages, $0.48 per pound for ten-pound packages and $0.32 per
pound for twenty-five pound packages.  

< a ten-pound package seems to be the most common size
< prices for the ten-pound package ranged from $0.38 per pound to $0.60 per pound
< in the Knoxville-area price study, only one store carried a five-pound package and one

stored carried a twenty-five-pound package



Suggestions:
< special product features should be touted (hand-picked, hand-cleaned, Made In TN, high-

oil, organic)
< an average retail price around $0.45 per pound should be expected for a ten-pound

package 
< an average wholesale price of around $0.25 to $0.35 per pound (for a ten-pound package)

should be expected
< if sales to other retailers are considered likely, start the application for a bar code early
< consider a product name of wildlife food rather than squirrel food (although a graphic of a

squirrel on the package would be appropriate)
< consider a note/tag on the package with a message from the farm
< provide suggestions on the bag for feeding or use of the product
< develop a strong local-area following/support for the product 
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